"PASSION 2026" Priority Issue Targets and Fiscal 2023 Results

Benchmark FY2023 FY2024 FY2026
enc res Target Results Targets Medium-Term Plan
Sales ratio of products that contribute & o 9 9
Product to the natural and living environments 46% B 56% 57% 60%
@ Products that contribute to the
@ @8 natural environment ratio 16% — 24% 25% 27%
@ @ Products that contribute to the
living environment ratio 30% T 32% 32% 33%
tRoattal?sOafLePsSA_SCFeened products to . 70% 80% 80% _




